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EnerPath is a market leader in the
delivery of large-scale, cost-effective
energy efficiency programs.

We make energy efficiency easy.
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EnerPath Overview EnerPath

EnerPath is a technology-enabled service company that optimizes the
entire supply chain of delivering cost-effective energy services into the

mass market resulting in extraordinary customer satisfaction and high

rates of adoption.

The key to our success has been integrating a high-touch, best-practice
business processes with enabling technologies that reduce transaction
costs while enhancing customer experience.

EnerPath’s platform was originally designed to deliver large-scale Energy
Efficiency programs, but it has naturally extended to deliver a broad range
of other EE related solutions. This would include SaaS Solutions for Mobile
Lead Generation, Appliance Recycling Programs, Energy Auditing Software
and other unique technology based products and services.
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Select clients EI]E[PEITh"

EnerPath has delivered energy efficiency for utilities and businesses across
the U.S. and Canada
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Market characteristics E"Ef PEIH]

The mass market segments (homes and small businesses) do not yet have well-defined
delivery solution for energy efficiency. Any solution will need to be a highly scalable model.

US Electricity Usage US Building Stock
(2007 S344 billion) (113 million buildings)

Industry
32%

107 million

Homes

Large

, Small
Businesses Busi
16% usinesses

17%

EnerPath’s Target
End-Customers

4.6 million Small 254,000 Large
Commercial Buildingg 1y mercial Buildings

Source: EIA 2007 data and CBECs building data.
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General Market Observations EI]EI'Pﬂm

The I Uneven pain
. Average monthly change in employment
Economlst ‘000 , by number of employees in firm
B Dec 2007-Jun 2009 NN Jul 2009-Feb 2010

- Share of total employment, Feb 2010, %
Jobs and businesses ~ =

The perils of being small

New data confirm that small firms are dragging on the job market
May 13th 2010 | WASHINGTON, DC

“Small business need a little sympathy these days...they account for most job
losses... and continued to lose jobs since the end of the recession.” Sourcs sy Dot
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Approximately 84% of Small Business will take no-cost actions to reduce their bill, but

participation drops to 29% when measures have a 2-year payback. (Quantum/Xenergy
2001)

80% of the very-hard-to-reach customers would have been "Not at all likely" to install
lighting measures in the absence of a program. (Khawaja 2003)

Impact evaluations find less than 4% free-ridership in small business lighting programs.
(Nexant 2010)

Financing the customer co-pays on their utility bill can be attractive to customers
because their overall bill may still decrease if finance payments are less than the
savings. Such methods have increased adoption by two-fold. (Meyers 2006)
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Overcoming Barriers and Driving Adoption El]El'Pﬂm“

EnerPath Programs
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The Technology Play EnerPath
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Palm Desert pledged to
reduce energy consumption

by 30 percent by 2012. PALM DESERT

CALIFORNIA

Set to Save goal: Save 30% citywide in 5 years by end of 2012.
— 215 M kWh/yr.
— 50 MW peak demand

set fo — 6 M Therms NG
save

e Efficient technologies include gas, water, and electricity ECMs
(e.g. lighting, AC-tune-ups, pool pumps, shower heads, gaskets,
night-lights, exit signs, etc...)

Energy Partners
soumems curoma . e Partnerships with schools, senior centers, Chamber of

EDISON
Commerce, HOA’s
AN Enorgy
Coalition  Funded through utility funds, loans, and customer payments

mm e Just last year...
H— — 5,300 homes annually save ~2,000 kWh per customer

& Sempra Enerey s — 1,000 small business annually save ~5,000 kWh each

E[IE[!JEI"T
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LADWP Small Business Lighting Program EﬂE[Pﬂrhm

Real'time program traCking LADWP Small Business Direct Install Program

Customer Satisfaction Survey Results (CSS)

N\ Energy Service Provider: Energy Controls & Concepts
| map | Satelite
Date Prepared: 12/7/2009
Total Customers Installed 24,665
‘éiﬁii Uél-lé-f:” = Total Customers Contacted for Customer Satisfaction Survey - (# Survey Samplil 9,469 38.39%
7 \ # Questions Answer Count Percent
v La Canada -
ey F"nlnd?.e i \ Were you Satisfied with the Performance of our Energy Services
Oak Park g W | 1) Representative? Very Satisfied 7,867 83.08%
= o Hhaden SR /. ' Burbank: . Satistied 1,538 16.24%  99.32%
Do HI!I?ZJ“Ca]EE:asas & Griffth Park @ = Not Satisfied 64  0.68%
Corell S Cli West _ : = Did you Notice an Improvement to the Lighting / Lighting Quality
"31“:3 g:::k sm,i: pc‘f;,k Hollywoqg“ + A 2) in your Business? Yes 8,807 93.01%
Hills / No 661 6.98%
a D =
Pacif N =
MalibuVista) _ . Jipiicades L osngsles ™S 3) Was the Installation Performed to Your Satisfaction? Very Satisfied 7,731 8165%
Malibu W eoy=" Satisfied 1,638 17.30%  98.94%
1] Not Satisfied 100 1.06%
| Huntington
Park 4) How would you Rate the Installers Performance? Very Good 7,960 84.06%
Santa i 1‘: Good 1,331 14.06%  98.12%
Monica\Bay Rlaya .. South Gate Fair 114 1.20%
ceLney Hothorer B Tynwood | Poor 64 0.68%
0 BY Manhattan| . Gardena Complor} 5) Were you Satisfied with Time it Took to Complete the Work? Yes 9,348 98.72%
le Beach IR e No 121 1.28%
6) Would You Participate in Similar Programs? Yes 9,173 96.87%
No 296  3.13%
7) Would you Recommend this Program to Another Business? Yes 9,359 98.84%
* Real-time Web-based tools show results (e.g. percent of participating No 109 1.15%
businesses) by zip code. This allows program managers to track real- 8) Do you have LADWP Service at your Home? Yes 7,112 75.11%
time progress, ensures a more fair distribution of program resources, No 2,355 24.87%
and creates competition among neighborhoods. 9) Will you Make Energy Efficiency Improvements at your Home? Yes 8,142 85.99%
No 1,326 14.00%
10) Please Rate Overall Program Performance. Excellent 7,523 79.45%
Very Good 1,722 18.19%  97.63%
Average 183  1.93%

Poor 40 0.42%



Town of Huntington NY & NYSEG/RGE EnerPath

e Ll Green / EnerPath Partnership - The Town of
Huntington residences will be offered 2,000
free tier 1 energy efficiency assessment and
recommendations to address low cost, high
payback electrical and heating efficiency
opportunities.

* The program can link homeowners to already
available community and utility programs and
encourages customer to implement tier-2
assessments and install higher-cost measures.

* EnerPath received received award end of Q2
2010 for turn-key SBEEP for NYSEG/RGE
target nearly 15,000 small businesses

* Initial scope to retrofit lighting in small
businesses (<100kW) with opportunities to
lead-gen and expand program with other
measures

* Leverages the EnerWorks platform to deliver
on-site reports, real-time dashboards, site-
level savings/reports and automated financial
settlement
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Why energy efficiency? E|]E|'P|';||'|'|m

Energy efficiency both costs less and creates more new jobs than other energy resources.

Comparative Costs of Electricity Generation Jobs Created per Energy Sector
(Dollars per kW of Nameplate Capacity) (Per S1 Million in Output)
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e NOTE: Costs only includes capital costs Source: Political Economy Research Institute (December 2008)
e Source: EIA Assumptions for the Annual Energy outlook 2008, http.//www.peri.umass.edu/green_recovery/

Table 38, p. 79.



Why energy efficiency? (additional Benefits)

enerrah

McKinsey Analysis: Costs of Technologies Reducing GHG

(Energy efficiency technologies are clustered to the left having “negative” costs)

U.S. MID-RANGE ABATEMENT CURVE - 2030
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Real 2005 dollars per ton CO.e

~ Commercial Residential
Afforestation buldings - buidings -

ofcropland | HyaC

HVAC

equipment equipment

[] Abatement

cost <§50/ton

€ Coal power plants— 2 !
) CCS rebuids with EOR | °ficiency  efficency
Industrial : Residental
Fuel economy process Coalmining—  sings— Actve forest Distributed Solar CSP
packages - Light P Mabyare Shell management solarPV ‘
6 trucks ments | mgmt retolts |
Residental i | o ! E \ |
slectronics Comme: | < mmerciall Nuclear |
b“'“",g’ 24 | Residential bulkings - | new- E |
Combined | water Control buid | i
= Residential heatand | heawrs | | E
buildings — power | | ‘ ;
Lighting { | |
| i
o _— - b= PRI =5 t
02 I 14 |16 18 24 :.z' FA 6 28 30 32
‘ o | ‘ Potential
Onghore wind - | Gigatons/year
e Low penstration | Onshore wind— | Industry—
E | | High penetration | CCS new
| builds on
| carbon-
-0 Eff' | Biomass power = | inansive
Cofiring processes
Cellulosic |
Manufacturing — | <
biofuals & i Car hybnd
E:‘lng power HFCs mgmt | Coal power plants - CCS 2o ”
o || | Ress p new buids with EOR
| | buidings~ efficiency Onshore wind — Medi
) | New shell mprovements | pnnel':ion - Coal-b-gas
Commercial i improvements _—— | shift — dispatch of
120 alectronics | MC"MO Winter existing plants
1 Commercial e Coal power parts
buldings - »
T CFL lighting Reforestation CCS rebuilds
230 Commarcial
buidings - Commercial |
LED lighting buidings — Natual gas Afforestaton of Coal power
Row shel and petroleum  PaStUreiand plants - CCS
Fuel economy improvements systoms new builds
packages - Cars management

Source: McKinsey analysis
* A recent McKinsey study calculated over 540 billion of annual energy savings from

implementing efficiency measures.
e The lowest-cost opportunities exist in homes and small businesses.
e Sample technologies include LED lighting, commercial lighting efficiency, and insulation.

Lowest-cost, most
immediate energy
alternative

Directly reduces
Greenhouse Gases
(GHG)

Improves aesthetics
and comfort

Largest impact on local
employment

Improves national
security
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“The most environmentally sound, inexpensive and

reliable power plant is the one we don't have to
build..."

Jim Rogers, Duke Energy CEO
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We make energy efficiency easy.

Stephen Guthrie, CEO
stephen.guthrie@enerpath.com
909.335.1699



